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In business since 1896, Trissel 

Graham & Toole is a closely held 

corporation employing a staff of over 

100 insurance professionals with an 

emphasis on education and risk re-

duction services.  Unlike many insur-

ance agencies, whose staff are “gen-

eral practitioners”, at Trissel Graham & Toole they have 

individuals who specialize in areas such as auto salvage, 

manufacturing, municipalities, health care, contractors, 

contract bonding, financial institutions, river marine, 

life insurance, employee benefits and disability income.

Trissel Graham & Toole offers their clients in-house 

risk consulting, human resource consulting and expe-

rienced claims adjusters to assist in case management.  

Their markets include many nation-

al and regional carriers, as well as a 

vast array of specialty carriers.  Sig-

nificant profitable premium volume 

with many carriers gives them their 

respect and attention.

Says Tracy Jones, Trissel Graham 

& Toole Vice President, “We provide nothing less than 

the right coverage.  We understand the importance of 

price.  And we are dedicated to providing superior ser-

vice.  It’s our job to maintain the proper balance among 

all three.  Since 1896, the success of Trissel Graham & 

Toole is proof of our adherence to these goals.”
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Stanley Truck Sales, Inc., was started in 1947 by 

Don “Fat” Halterman, Sr. and his brother, Daryl.  The 

company grew substantially in the next 15 years with 

auto and truck salvage, auto and truck auto body, 

and auto and truck sales.  Through the 70’s, 80’s, and 

90’s the business grew in the repair area greatly. In 

the 2000’s, truck salvage and disposal dropped off 

and now our business is mainly cars and light trucks 

for salvage, along with all sorts of repairs and car and 

truck sales.  On an average we process 300 autos per 

year and sell approximately 100 per year. The yard is 

approx. 9.5 acres with about 700 vehicles.  We are in 

the 3rd generation and working on the 4th.  We do it 

all with five employees, and Buzz is in his 45th year in 

towing. Toll free number 800-844-7400

Member Profile

Stanley Truck Sales, Inc

Stanley Truck Sales, Inc

Stanley Truck Sales, Inc., was started in 1947 by 

Don “Fat” Halterman, Sr. and his brother, Daryl.  The 

company grew substantially in the next 15 years with 

auto and truck salvage, auto and truck auto body, 

and auto and truck sales.  Through the 70’s, 80’s, and 

90’s the business grew in the repair area greatly. In 

the 2000’s, truck salvage and disposal dropped off 

and now our business is mainly cars and light trucks 

for salvage, along with all sorts of repairs and car and 

truck sales.  On an average we process 300 autos per 

Member Profile

Stanley Truck Sales, Inc

Stanley Truck Sales, Inc., was started in 1947 by 

Don “Fat” Halterman, Sr. and his brother, Daryl.  The 

company grew substantially in the next 15 years with 

auto and truck salvage, auto and truck auto body, 

and auto and truck sales.  Through the 70’s, 80’s, and 

90’s the business grew in the repair area greatly. In 

the 2000’s, truck salvage and disposal dropped off 

and now our business is mainly cars and light trucks 

for salvage, along with all sorts of repairs and car and 

truck sales.  On an average we process 300 autos per 

Member Profile

Stanley Truck Sales, Inc

for salvage, along with all sorts of repairs and car and 

truck sales.  On an average we process 300 autos per 

year and sell approximately 100 per year. The yard is 
truck sales.  On an average we process 300 autos per 

year and sell approximately 100 per year. The yard is 
truck sales.  On an average we process 300 autos per 

year and sell approximately 100 per year. The yard is 

 * IL, MN, TX  ** WI, IA, IN, MO


